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Taking up two halls of the
Georgia World Congress Center,
PRINTING United Expo was

8 placa where 810 exhibitors
could connect with attendees to
showcase their latest offerings.

A Recap of
PRINTING United

Expo 2023

Looking ahead to an exciting future for print.

Li.sa Cross, principal analyst for NAPCO Research, stood before an audience of
industry professionals representing all sepments of print. “How many of you only
print one product?” she posed. Most of the group remained quiet. Cross followed up
with an equally important question: “How many of you print all kinds of products

for your customers?” Almost everyone in the room raised their hand. That answer

reminded these attendees why they were at PRINTING United Expo.
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forward to doing the business that's poing to follow this. A lot of
oustomers [are] coming o see the new technolopy and chedk it oue.
It’s been amazing for us to be able to connect with them.” Numenus
machines in the company’s booth were festooned with “Sold” signs

Asked about sales levels for offser press manufacturer Koenig
& Bauer, Eric Frank, senior vice president of marketing, said
the long sales process for equipment of that size means sales are
often finalized or celebrated in the booth. The market for such
equipment, he said. is looking pood. “We're seeing cautiously
optimistic sipnals out there — guotes are up. We have a hupe
backlog for production.”

At SCREEM, Vice President of Marketing Mark Schlimme
said, “We celebrated some deals that we brought here with us.
It's been very positive. Five years apo, [we| were doing a lot of
evangelizing [about inkjet], but now our sales teams are bringing
oustomers here to celebrate business or finish business. They sill
like to come o a show environment .. there’s still something
ahout coming to a central show

Crustin Grawpman, senior director of Kyocera Document
Solutions’ Inkjet Division, said, “Sales have been preat in the
booth, and the two TASEalfa Pro 15000¢ printers featured in the
booth had been sold.”
— From “PRINTING Unied Bxpoc A Hor Timne tn Arvlan, ”
by Dian Marx and Towt MeChutlken, sentor consenr edivors, mhe
Alltarmces and Bob Nenbaner, edivor-in-cfief, In-Plant Impressions

EDUCATION
in fuly 2022, e Alltance lannohed (LEARNING +, an online
plasform destgned by vhe princtng communicy, for the prinng
oommRsRY. From taredicrory sestors i pive new bives @ wonking
dmowledge of praphic arw, o move advanced claser shar baild on skl
empleyees bave — there & somerhing for everyone. Iv showld then come
s e surgrise phar edicavion plays @ big role in Expe planning. Witk
s iy fve demonsrastons and sesions — tmoluding nee keyroe
addreres — avarkible, amendees bad w sraeptoally manage chetr
mme. Here are nee preseusaios shar provtde @ brief sverviaw of the
FExpa’s robuiss coRceRs program.

On day one of Expo, Andy Paparesss and Liss
ey besred phe “NAPCO Reseatroh and PRINTING
Uinseed Alltance Key Trenas and fustghes Breadkfis,”
 precurser m phelr previously menvimned Beyroe

“Converning Prinving fndusory Uncergingy I

oo mrnteles for Swecens, ™ Kalte VinDensaner, aoockaee
conseni and onitne edicor for the Alliance, pulled key
sakearoays and mends vhar Paparezz! disoused tn the
Alltances “2022-23 Swave of the Indwsry Repors,”
jpovsared by Canon USA fie. To read e complere
arricle, vinle pleworkd. com.

“The printing industry has continued o prow over
the past vear, albeir sipnificantly slower than last
year. Diespite this, confidence within the industry has
I:-:gun to increase,” Andy Paparozzi, chisf economist
for PRINTING United Alliance, said.

These and other industry trends from the
“2022-23 Stare of the Industry Report,” sponsored
by Canon USA Inc., were shared at the “MAPCO
Research and PRIMTIMG United Alliance Key
Trends and Insights Breakfast” on day one of
PRIMTIMNG United Expo.

Vigit us at printing.org

According to the report, inflation-adjusted (real) sales in the
industry during the first half of 2023 were down 1.6% on average:
in full year 2022, real sales were up 1.9% on average. Compared o
the entirety of 2022, there was a significantly smaller percentage
of respondents in the first half of 2023 that reported an increase
in real sales (55.7% versus 37.6%), and a larger percentage that
reported decreased real sales (34.1% versus 51.6%).

Repardless, Maparoezi explained that 32.1% of participants in
the report anticipated that business would improve over the rest
of 2023, an increase from 22.6% in spring 2022. Maostly, their
reasoning was that “recession fears seem o have subsided.”

5till. some concerns for the last half of 2023 have persisted.
The most prevalent were rising labor costs, reporeed by
&4.5% of participants: maintaining profitability, reported
by 55.9% of participants and increasing sales, reported by
51.4% of participants.

Print providers were also asked what they've learned over the
past three tumultuous years. From this, two key focoses for the
furure have emerged.

“One of the lessons was, we need stronper risk manapement
becanse the next upheaval — whether it's technological such
as artificial intelligence, economic, social, biological — could
come from anywhere, and the more robust the risk manapement
program, the more likely we can make that upheaval an
opporounity rather than a chrear,” Paparorzi sid.

— From “Tn the Faor of Slme fndvsery Groweh, Pries are Oprimisic,”
by KGulle 'ra:rm‘.'.'rw.rw amockire covens adimor, the Alltance

Wiah che suprport of whe Alltances Apparelise frand, the 2023 Fxpo s
she revnrn of Fumre Staee Theaver, o dedionied edvcartoral area on the

s fToar w sherwatse the brerr tanovartons and movernens from e
deronared apparel commuriey. The Apparelist alve fbesred fer fra-ever
Apparelts Forim — a plice for people tiserested in digival reatle
prtnstng (&g, divec-to-garmens). As Allee Sraice, conser exdiuor for dhe
Alltance, oxplains, “The bor-and-a-halfeven: feamred fmoh, ediirion
from Kty and a peaned discision o obe appornonites and ‘' of
aligrtead privartg © To read phe complene arvicle, v apparelie con. .

Dwring “MAPCO Research and PRINTING
United Alliance Key Trends and Insights
Breakfast,” Andy Paparozzi, chief economist,
PRINTING United Alliance, and Lisa Cross,
principal analyst, NAPCO Research, shared
stats and trends observed in the Alliance’s
“2022-23 State of the Industry Report,”

sponsored by Canon USA Inc.
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The Expo's
educational
component
extends beyond
conferences,

It also offers
hands-on learning

opportunities.

“The sand is shifting under our feet,” shared Don
Whaley, vice president of marketing ar Kornit. What
does that mean? He says e-commerce is continuing o
grow in addition to self-expression and social media
driving fashion for consumers. Additionally, he noted
that near and on-shore focus is increasing — a space
where digital production can be brought closer to
home and make an impact, which alse speaks to the
sustainability piece of digital production. With this
technolopy, printers, designers, and brands can keep low
to no finished inventory, sending less garments to the
landfill, which already takes on 17 tons of textile waste
per year.
Whaley noted several reasons why he feels dipital
production for textiles makes sense, inchuding:
+ Endless virtual variety
* Low/no finished goods inventory
* In-season reactivity: "With nimble production,
printers, brands, and desipners don't have w predict
what's going to be trending. They can quickly react to
current trends.

Celebrating Good Times

+ Consistent retail quality and unique applications
* Durability and soft hand-feel withour the setup
» Sustainable: He noted that 30% of apparel
produced never gets sold due to overproduction.
— From “Apparelist Hons Fira-Ever Appareltss Forum,*
by Allee Bruce, assactare conrenr edior, the Alllance

ALLIANCE INITIATIVES

Women in Print Alliance

The ol of e Alltance fits been o gioe Back w e
sy tr represen. O way phe Allianer 5 fillmg
s ol ts by prioviztzing & vartery of Diversizy,
Eguiry, and Srchuston (DEC) intarves, parstoularly
by creaeing @ culire wivere women oin excel and frel
speporred tn whetr oareers. Thar's uhere Wisnen fn Prove
Alliance comes tn. Carly O Netll, commrnniottons
eoordimaer ai she Alllance, recapped the excrng even
she argantzarton beld tn Arlan. T read the complere
arsicle, vistr womentnprinmliance.org.

Women in Print Alliance had its largest presence to
date at PRINTING United Expo 2023. In addition to
promoting an official ‘Women in Print hotal block, the
program held two successful events in Adanta:

I} An invite-only cocktail welcome reception for women in
print executives with over 100 RSV Ps.

2) A nerworking loncheon with over 200 attendees and

a keynote speaker who facilitated a mini-workshop on
personal digiral branding.

The Women in Print cocktail hour took place on the
opening night of Expo at the Tabernacle, and parnered a
fantastic night of networking, relaxing, and celebrating
the amazing women within the print industry. A special
thanks to Platinum Sponsors: Digitech, EFT, and
MediaCne: Gold Sponsors: Global Imaging, Lindenmeyr
Munrmoe, Print Factory, and TVF;: and Silver Sponsors:
Aberdeen Fabrics, Beaver Paper Group, D'TF.com, Epson,
and Inland Press. The evening would not have been
pussible without your support.

The Women in Print Alliance Luncheon took place
on Thursday, Oct. 19, giving women the chance o
network, share expertise, and discuss experiences as

Attendees were invited to blow off some steam at the Expo's
Opening Night Party at Tabernacle, a church-turned-concert
hall located in Downtown Atlanta. Situated next to SkyView
Atlanta, the 20-story Ferris wheel near Atlanta’s Centennial

Olympic Park, Tabernacle hosted the 2023 PRINTING
United Expo attendees for a night of music, dancing, and
networking. A 12-piece band took the stage and played
some of the greatest hits from the likes of Michael Jackson,
Lionel Richie, Taylor Swift, Whitney Houston, and more.
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influential women in the industry. We want to pive a special
thanks to Madeline Fetterly for her amazing keynote, and for
sharing her expertise in d:glul personal brandmg with us.
We also want to thank our presenting sponsor, Orbus Visual
Communications, and our arntendee gift sponsor, Durst, for
their support.

Even with the enthusiasm and unity inspired by the Women
in Print Alliance presence at Expo, there is still more work to
do m elevate the professional experience for women at major
industry trade shows and conferences. Women in Print Alliance
is committed o sparking dialogue and encouraging action
it ensure this LOpHC Iemains a Prorty in the upcoming 2024
business and industry events season.
— From “Wamen tn Prines Presence ar PRINTING Unileed 2023,°
by Ciardy ONetll, communicartons coordhnaor, the Alltance

Member Spotlight

A recently added benefit of becoming an Alliance member is
having access to spotlight one'’s company through PRINTING
United Alliance’s Member Spotlight sepment. (Turn to page
48 o read Cardy O°Meill's Member Spodlipht fearuring Rusty
Drycus.) Mormally chese spotlights are conducted over Zoom

of by filling out a Q&cA, but since a considerable amount of
Alliance members were planning on attending or exhibiting

at the Expo, the Alliance wok this oppertunity to offer

these spotlights in person at the Alliance Booth, O"Meill,
communications coordinator for the Alliance, has been leading
this Membership Spotlight initiative and had the opportunity to
interview eipht Alliance members throughour the three days of
the Expo, incheding:

Carly O'Meill, communications
coordinator for the Alliance,
imterviews Linda Flavin, owner of
SpeedPro Neshville South, and a
new member of the Alliance.

Visit us at printing.org

* Rusty Dycus, president, Olde School Marketing
» Linda Flavin, owner, SpeedPro Mashville South
+ Richard Lowe, president and COO), Franchise Services Inc.
* Tom Peire, CEQ, Four Pees
* Julio Rosado, director of the printing saction, MYTD
+ Vishal Sahay, executive vice president, Spencerhetrics
* Kevin Davis, CEQ, SnapPress
* Parrick Salonius, business development manager,
Bodaq Finishes LLC
— Submirred by Carly O'Netll, communicarions coondinarar,
e Alltance

We hope you enjoyed this small summary of the Expo. As
Mark J. Subers, president of PRINTIMG United Expo, points
out, none of this could have happened without the help of the
sponsors, exhibitors, speakers, and attendees.

“%e cannot thank the industry enough for its continued
investment and engagement to making the Expo the success it
is mday,” he says. “We will continue to raise the bar with each
passing year.”

Stay tuned for details on PRINTING United Expo 2024,
taking place Sept. 10-12 in Las Vepas. For information on
booth sales, which are currently underway, contact Jack
Moonan, vice president of f business d;hb:rprnn:n: for the
Alliance, at jnoonangprinting.org. |

The PRINTING Unired Expo Revap was a collecive effors from
PRINTING Unived Alltance saff members, tnciding: Alfee Brouce,
Eltre FHackmyg Carr, Dan Marx, Tom MoQuilkern, Bob Neubauer,
Caarly ONVeill Ashiey Robers, and Salte VinDenaeer.
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Member Spotlight: Bodag_Finishes LLC on the printing.org

PRINTING United Alliance is grateful to serve its members who make such signi cant impacts
on the printing industry. Through our Member Spotlights, we continue to recognize our
members, and help our community get to know their peers better, both professionally and
personally. The following is a transcribed interview from PRINTING United Alliance 2023 with

Alliance member Patrick Salonius, business development manager at Bodaq Finishes LLC.

Can you tell me a
little bit about your

company?

So, what we have is
an architectural Im-
it is a product that is
self-adhesive, and it

is used for di erent

applications within
interior situations. The big headline application is very often to mimic the very expensive
materials that you wouldn’t want to invest in heavily in the case of an interior job, things like
marble, teak, quartz.

What’s been your favorite project you’ve worked on so far?

Absolutely, | think the most interesting one was, we’ve worked with select IKEA food courts
and at the checkout at IKEA. What really makes it interesting is the best used case where our
product really shines. Those are famously high tra c, high impact, rough environments for
any material, and the fact that our product stands up so well over the course of many years is

a testament to the strength of the product itself.

PRINTING United Journal December 2023



https://www.printing.org/blog/main-blog/2023/11/08/printing-united-expo-member-spotlight-bodaq-finishes-llc

PRINTINGUNITED

ALLIANCE

| know this is your rst trade show in a while, what do you think so far?

So far, it’s been great! For all the folks listening out there, funny story— UPS lost almost all our
marketing material, all our booth, so for a while here it was kind of quiet. But the time that
we’ve had has been excellent. We’ve been able to connect with lots of folks, nd great uses
for our products, really connect with a lot of potential partners, so it’s been a very valuable

show for us.

Was there any technology or a booth in particular that stood out so far?

There are so many excellent printing companies out there. Just in terms of seeing di erent
applications— even for us we’re discovering new materials. So, | wouldn’t say one in
particular, since there’s so many that have opened our eyes up to not just applications for our

solutions, but just a better scope of what’s going on in the industry.

What do you think about the size of this place?

The size of this place is overwhelming. | think everyone’s getting lost at least a little bit, which
has its bene ts— you’re kind of checking out di erent areas, unintentionally nding new
products that you sort of stumbled into. This is a huge trade show oor.

Why did Bodaq Finishes LLC decide to join the Alliance and what do you think you’ve
utilized so far throughout your membership?

For us as a member of the organization, what'’s interesting is that there’s so many di erent
avenues for our particular solution and product within the printing industry. It’s a lot of
partnership opportunities, there are a lot of folks that are experienced with vinyl installation
and for them it’s a real upsell. There’s a lot of opportunities for our products with the folks
who come to this particular trade show and your di erent events. We're very happy with the
membership as it allows us to connect with those folks.
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Have you been able to utilize any of our iLEARNING+ courses so far?

| believe we have been doing some of the courses on the side. Some of our folks back at

head o ce have looked at that as a way of expanding their industry knowledge.

Is there anything else you’d like to add?

| hope everyone has had at least as great a trade show as we’ve had!

For more information on Bodaq Finishes LLC, visit their website at https://bodag.com/.
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